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U.S. Beef Demand
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Industry Taking Notice
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GMS Grid
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• Ranchers own and control their data.

• Providers must be clear and transparent 

about how data is used and shared.

• Ranchers must have choice and 

portability - opt-in control and easy data 

retrieval.

Who Owns the Data?



1. Cattle backed by verified data consistently earn higher 
premiums. If you can't communicate value, it’s all for 
naught. 

2. Buyers can’t bid on cattle they don’t know exist. Visibility 
is just as important as quality.

3. It’s impossible to make improvement without feedback.
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General Principals of Gaining Value
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• Verified lots consistently outperform the market

• Value is driven by documented trust, not just live pricing

Q1 2025 IMI-Verified Performance*

*Calculated from Superior Livestock Auction video sale results, Q1 2025 (Jan-March)
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Thank You
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“Our greatest strength has always 
been resilience. That resilience 
came from independence. But 
survival, in the years ahead, will 
come from interdependence. ”

Hyrum Egbert

If Everybody's Right, then Everybody's Wrong!
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